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actively applying their knowledge to improve the world in which we live.

Dr. Joshua L. Wiener

Dr. Joshua L. Wiener

Professor and Head, Department of Marketing

Tom and Edna Mae Carson Chair in Business Administr  ation
E-mail: wiener@okstate.edu e« Web: spears.okstate.edu/marketing

Allow me to reintroduce ourselves, talk about a few of the exciting
initiatives we are currently engaged in, profile our outstanding graduates,
and bring pride to being an Oklahoma State University Department of
Marketing Alumnus. You should be proud because your department
excels along all of the key dimensions: teaching, scholarship, and

The Marketing Department graduates more Oklahoma State
University students than any other degree program. Last year new
course offerings in marketing ranged from an undergraduate marketing
of the arts class to a graduate-level data mining certificate offered in

Numerous faculty members have won college-wide and university-
wide teaching awards. During the spring semester, 17 instructors were

commended by the Dean for their outstanding teaching. The department is
nationally recognized for its scholarship. Over the past five years
members of the department have led national organizations and/or
chaired national conferences in various fields, such as: Goutam
Chakraborty in direct marketing, Joshua Wiener and Marlys Mason in
marketing and public policy, John Mowen in consumer psychology, and Tom Brown in corporate
reputation. Stephen Miller received the 2005 Excellence in Teaching Award from the largest
continuing education association in America for his contributions to the promotion of international
education. Tracy Suter was elected vice-president of the Society for Marketing Advances. Lee
Manzer is frequently invited to speak about service quality to companies and trade associations
all over the United States. Others are invited to make special presentations to students in
Executive MBA programs in locations such as Holland, the UAE, and lowa. In 1995 and 2005 the
Marketing Department hosted the Brand Alliance Conference and in 1993 the Corporate
Reputation Conference, which brought the world’s leading scholars to Stillwater. Gary Frankwick
is currently evaluating NSF grant proposals, focusing of commercialization of technical advances,
and Marlys Mason is working on an NSF grant, focusing on risk communication. Your instructors
are often the nationally recognized experts in their fields. We publish numerous papers in top-
quality marketing journals; the last published score-card placed us 45th in the world. The simple
fact is that you hold a degree from one of the finest marketing departments in the world.

The Marketing Department is making significant contributions to the overall well-being of the
state of Oklahoma. Stephen Miller is the state’s leading expert on international trade issues. He
has led organizations such as the Governor’s International Team and Oklahoma International
Congress. Gary Frankwick is working extensively with Oklahoma inventors to help translate their
ideas into successful products. A team of faculty members is evaluating Oklahoma'’s efforts to
reduce tobacco use and working with the State to create more effective anti-tobacco campaigns.
In whole, members of the department are not simply teaching and conducting research. They are
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Todd J. Arnold, Assistant Professor
Ph.D., University of Missouri-Columbia
Expertise: Sales, Retail Management, Justice & Equity
Recipient, University of Missouri Department of Marketing research
grant, “Customer-Induced Negative Emotion: A Cognitive Appraisal
Approach.”
Publications in the Journal of Business & Psychology and Journal of
Retailing and Consumer Services (forthcoming)

Tom J. Brown, Professor, Ardmore Professor of Business Administration
Ph.D., University of Wisconsin - Madison
Expertise: Marketing Research, Corporate Reputation, Services
Marketing
Co-founder, Corporate Identity/Associations Research Group
Numerous Publications in the Journal of Marketing, Journal of Marketing
Research, Journal of Consumer Research, and others.
Eight Publications on the Dean's "Top 4 List"

Goutam Chakraborty, Associate Professor
Ph.D., Marketing, University of lowa
Expertise: Data Base Marketing, Electronic Commerce
Develop and Chair the SAS/OSU Data Mining Certificate Program
Outstanding Direct Marketing Educator, Educational Foundation of
Direct Marketing Association
Co-chair of Direct Marketing Education Conference
Numerous Publications in Leading Electronic Commerce and Database
Marketing Journals

Xiang Fang, Assistant Professor
Ph.D., University of Kansas
Expertise: Consumer Behavior, Marketing Communications
Session Chair, AMA Summer Conference
Publications in Marketing-psychology Journals and Proceedings on
topics such as How People Process Logos and On-line Information

Karen E. Flaherty, Assistant Professor
Ph.D., University of Massachusetts
Expertise: Sales, Intra-organizational Behavior
Reviewer, AMA Summer Educators Conference
Publications in Industrial Marketing Management and Journal of
Personal Selling & Sales Management, on topics such as Job
Selection Among Sales People and Enhancing Sales Person Trust

Gary L. Frankwick, Associate Professor
Ph.D., Arizona State University
Expertise: New Product Development, Strategic Alliance Formation
Recipient of the New Product Development Center Grant from the State
of Oklahoma, Department of Commerce
Reviewer, NSF-SBIR/STTR phase Il panel grant proposals
Publications in leading New Product Development Journals

James R. Lumpkin, Professor
Ph.D., University of Arkansas, Fayetteville
Expertise: Retailing, Supply Chain Management, Health Care Marketing
Former Dean: Oklahoma State University and Bradley University
Colleges of Business
Journal of Business Research Editorial Review Board
Author of over 125 Articles, Papers, and Book Chapters

Marlys Mason, Assistant Professor
Ph.D., University of Utah
Expertise: Risk Communication, Public Policy
NSF Faculty Fellowship in Social Science Research Applied to Hazards,
2003-2004
Jointly developed and submitted a Research Grant Proposal on
Tobacco Prevention & Cessation to Oklahoma State Department of
Health
Published in the Journal of Consumer Research and the Journal of
Public Policy and Marketing on topics such as How Cancer Survivors’
Coping Behavior Influences Their Behavior in the Marketplace

L. Lee Manzer, Professor
Ph.D., M.B.A,, and B.A., Oklahoma State University
Expertise: Service Delivery, Creating Customer Satisfaction
Winner of every Teaching Award OSU can bestow
Presentations about Service Quality, Motivating Employees, and
Creating Customer Satisfaction; Attended by over 70,000 Business
People

James G. Hromas, Associate Professor; Director, International Education
and Outreach
Ph.D., M.B.A,, B.S., - Oklahoma State University

Expertise: Outreach, International Education

Founder and Head of the School of International Studies

Stephen J. Miller, Professor, Director of International Business Programs
Ph.D., University of California-Los Angeles
Expertise: International Marketing, Business Development
2005 Teacher of the Year, University Continuing Education Association
Founder and Director, School of Business International Studies
Chair, Governors’ International Team
Chair, Oklahoma International Congress

John C. Mowen, Regents Professor, Noble Chair of Marketing Strategy
Ph.D., Arizona State University
Expertise: Consumer Psychology, Motivation, Managerial Decision-
Making
Regents Distinguished Research Award, OSU Eminent Professor Award
Fellow and Past President of the Society for Consumer Psychology
Fine Art Photographer and Digital Artist
Author of over 125 articles, papers, and book chapters; Including 10
books in the fields of Motivation, Leadership, Consumer Behavior, and
High-stakes Decision-making
Nine Publications on the Dean's "Top 4 List"

Ajay Singh Sukhdial, Associate Professor
Ph.D., University of Oregon
Expertise: Personality , International Marketing
AMA Consortium Representative
Faculty Advisor, OSU Marketing Club
Numerous publications in the Journal of Advertising Research focusing
on How Individual Values Influence Purchase Behavior

Tracy A. Suter, Assistant Professor

Ph.D., M.B.A., University of Arkansas
Expertise: Customer to Customer Exchanges, Property Rights,
Editorial Review Board, Journal of Business Research (Marketing)
Vice President, Society for Marketing Advances
Cornerstone of OSU-Tulsa Marketing Program
Published in the Journal of Retailing, Journal of Public Policy &

Marketing on numerous E-Commerce Topics

Kevin E. Voss, Associate Professor
Ph.D., M.B.A, B.A., Washington State University
Expertise: Brand Alliance, International Marketing
Founder and Chair of the Brand Alliance Research Conference
Co-Principal Investigator of grants investigating efficacy of anti-tobacco
advertising
Published in the Journal of Marketing Research and other leading
marketing journals on topics such as How Consumers Perceive the
Hedonic and Utilitarian Dimensions of Products and Brand Alliances

Yinghong (Susan) Wei, Assistant Professor
Ph.D., University of North Carolina-Chapel Hill
Expertise: New Product Development, Marketing Strategy-Strategic
Management Interface
Winner of 2004-2005 Kauffman Dissertation Fellowship
Published in Journal of Product Innovation and Conference Proceedings
on New Product topics
2004 Winner of the Study of Business Markets (ISBM) Doctoral
Dissertation Award Competition
2004 Winner of AMA (Sheth) Foundation Visiting Scholars Travel Grant

Joshua L. Wiener, Professor; Carson Chair in Business Administration;
Department Head, Department of Marketing; Director, Center for Social &
Services Marketing
Ph.D., University of North Carolina-Chapel Hill

Expertise: Social Marketing, Public Policy

Associate Editor, Journal of Public Policy & Marketing

Past Chair and Organization Head of Marketing & Public Policy

Conference
Co-PI of numerous Tobacco Prevention grants

Alex R. Zablah, Assistant Professor
Ph.D., Georgia State University
Expertise: Customer Relationship Management (CRM), Food Marketing
Published in Industrial Marketing Management and the Journal of
Personal Selling and Sales Management on CRM issues.
AMA — Sheth Doctoral Consortium Fellow, Texas A&M University



The Brand Alliance Research Conference was hosted by
the Spears School of Business (SSB) Marketing Department at
Oklahoma State University. The conference began April 28 at
The Philbrook Museum of Art in Tulsa, Oklahoma, and
concluded April 30 at the Spears School of Business.
Conference chairs and assistant professors of marketing Dr.
Kevin Voss and Dr. Xiang Fang utilized the Dean'’s Visiting
Scholar Fund to help facilitate the conference.

Brand alliances are receiving increased interest among
academic researchers in marketing. Often referred to as co-
branding, ingredient branding or joint branding, early work in
this area has suggested significant influences on the
consumer’s evaluation of branded products. Alliances with
other brands are a way for a company to achieve marketing
goals and objectives that may otherwise be difficult to achieve.
By forming brand alliances, companies are able to borrow
expertise, leverage equity and reduce the cost of introducing a
new product.

The Spears School of Business values small, intimate
conferences which allow for more interaction and exchange of
ideas. It is a setting where academics can get to know each

other as well as develop research agendas and ideas for co-
authorships. According to Dr. Kevin Voss, assistant professor
of marketing, “There is much more potential for research due
to the in-depth presentations and open discussion of ideas
during the smaller conferences than the larger conferences.”

The conference helps to improve the Marketing
Department’s national reputation by inviting visiting scholars to
observe the quality of our research and our doctoral students.
Bashar Gammoh, graduate teaching associate, was one of
three doctoral students who presented his dissertation at the
conference. Mr. Gammoh welcomes the exposure given to
doctoral students at the smaller conferences, “This conference
was an energizing and valuable experience for all participants.

The goal of the Brand Alliance Research Conference is to
bring together a select group of marketing academics from
around the world to present cutting-edge research, explore
areas of common interest among researchers, develop an
identity as a subfield of marketing thought and research, and
forge and publicize a research agenda that will stimulate
participants and future researchers to advance knowledge in
productive directions.
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Graduate students in the Williams S. Spears School of
Business at OSU recently took a big step toward their careers
by earning their SAS/OSU Data Mining Certificates. According
to Dr. Goutam Chakraborty, associate professor of marketing
who spearheaded the development of this certificate program,
OSU is one of less than 15 selected universities that have
partnered with the SAS Institute, a leading developer of
business intelligence analytic software and a market leader in
data mining, to give students the opportunity to receive data
mining training while in school.

“Data mining is an exciting new area of research that
students need to master to succeed in a global market. In fact,
graduating students are likely to get salaries that are $10,000
to $15,000 higher than those without the certificate” said Jerry
Ogelsby, Director, higher education consulting group, SAS.

According to Chakraborty, upon completion of the data
mining program, students are able to access, transform and
analyze very large data sets to reveal underlying trends and
patterns. Data is then turned into information that helps make

intelligent business decisions. Dr. Jerry Oglesby, director of
SAS Higher Education Consulting, who was in Stillwater to
present the certificates, said the class of 19 students was the
single largest class SAS has awarded certificates at one time.
Ryan Cole, an OSU masters student from Cleveland, Okla.,
believes the SAS Certificate displays a certain level of
accomplishment in addition to a degree. Dr. Greg Mosier,
interim dean, said, “I believe it is important to have cutting-
edge programs in order for the students and university to
compete globally.”

In addition to Mosier and Oglesby, Dr. Joshua Wiener,
Carson Professor and head of the Department of Marketing,
Dr. Meg Kletke, Director of MSIS, Dr. Bill Kolarik, Head, School
of IE&M, and Dr. Manjunath Kamath, Professor, School of
IE&M were present to celebrate the students’ achievements.

SAS began its company life in 1976. SAS (pronounced
sass) is an acronym for "Statistical Analysis System." More
information about the SAS Institute is available online at
Www.sas.com.
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Oklahoma State University (OSU) Graduate Teaching
Associates Sterling Bone and Shane Hunt were honored at the
20" Annual National Conference in Sales Management
(NCSM) in Miami Beach, Florida.

Sterling Bone and Shane Hunt were selected as “Doctoral
Fellows” at the National Conference in Sales Management
(NCSM) and awarded the Direct Selling Education Foundation
(DSEF) Research Grant for their participation in the Doctoral
Student Sales Research Program. Their manuscript, “The
Influence of Internal Communications & Role Conflict on the
Relationship Between Salesperson Citizenship Behaviors &
Supervisor-Rated Performance,” was one of the top three
papers selected.

“It's a great honor to be recognized by your peers and
colleagues that are actively doing work in this area,” says
Bone. “Also it's a great honor for the department and for the
doctoral program to be recognized for the research that we do.
As doctoral students, we are being recognized as having one
of the top doctoral programs in the nation in terms of our
research productivity.”

The DSEF doctoral research grant is an extremely
competitive award, and the NCSM awards three $1000

research grants for the top three papers submitted. The papers
are authored by doctoral students and related to selling or
sales management issues. "It is unique that doctoral students
are able to collaborate on a project and be recognized for the
work that they do together,” stated Bone. “We learned how to
work and collaborate together as colleagues in research.” As
DSEF doctoral research grant recipients, Bone and Hunt
presented their research at the 2005 NCSM conference, along
with winners from the University of Houston and the University
of Connecticut. “Sterling and | spent a great deal of time
working on this paper, and it is very gratifying to see that work
recognized. We feel extremely honored and grateful for this
award and the recognition that has come with it,” says Hunt. I
think winning the NCSM doctoral fellowship is a tremendous
testament to the quality of the Marketing PhD program at
Oklahoma State. It is a great privilege for me to be a part of
this program, and my success can be directly attributed to the
outstanding instruction, advice, and mentoring | have received
from the marketing faculty at OSU.”

For additional information, visit the NCSM website at
http://mkt.cba.cmich.edu/ncsm/.
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The Marketing Department
had 36 undergraduate students
completing internships during the
summer for course credit. The
Undergraduate Internship
Program allows students to apply
their classroom knowledge in
order to gain experience as well
as class credit.

"An internship is simply the
best way to round out an
education and give a student the
real-world experience necessary
to be competitive in today's

economy. The investment that
these firms put in the students
& and the effort that the students

put forth show immediate benefit

as well as long-term rewards,”
explains Rand Wergin, Spears
School of Business Internship

Director.

Taylor Shinn (MKTG 07) completed his internship during
the summer at Chesapeake Energy, located in Oklahoma City,
Okla. The Corporate Development department works primarily
with political and civic organizations. As the department’s first
intern, Taylor assisted with legislation and political candidate

research, compiled packets for territory expansion, Legislators,
Senators and Congressmen, and participated in community
outreach.

Chesapeake Energy cares about their intern’s education
and well being. The company looks at interns as future
employees who can progress the company. “The great thing
about interning for Chesapeake Energy is that they
encouraged me to attend meetings and asked for my input,”
says Taylor. “| was able to apply marketing strategies | learned
from my classes to sell the goodwill of the company, “Building
a Better Oklahoma.”

"Taylor was very proactive in creating an outstanding
learning experience at Chesapeake Energy. | saw him grow,
and | was excited to see what growth would manifest from his
experience in the field last summer," says Rand Wergin. After
researching Chesapeake Energy, Taylor spent 6 months
corresponding with Tom Price, Senior Vice President of
Corporate Development, about an internship position before
receiving an interview.

“l would recommend the internship program to anyone. I've
gained a lot of hands-on experience, which is really the best
way to learn in my opinion. It's just being involved.”

If you are interested in providing an internship opportunity
for a student, please contact Rand Wergin, Spears School of
Business Internship Director, at wergin@okstate.edu. For more
information on Chesapeake Energy, visit their website at
www.chesapeakeenergy.com.
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B. Curtis Hamm Endowed Scholarship
Rand Wergin, Wesley Gutekunst, Anita Wilhelm

Bank of America Scholar Leader Scholarship
Michael Marquez

Bess Allen Memorial Scholarship
Michael Marquez

Charles L. and Kim R. Watson Continuing Leader
Scholarship
KelseyHubble

Charles R. Eitel Scholarship
Mary Means, Krystal Nimmo, Lanae Tech, Heidi Wuerflein

Don and Cheri Doty Scholar Leader Scholarship
Ashley Tidwell

Edward C. Burris Scholarship
Amanda Moore

Frontier Federal Savings and Loan Scholarship
Lindsey Tanner

Gerald and Dorothy Whitlaw Scholarship
Mary Means

Griff and Mindi Jones Endowed Scholarship
Corey Else

Kyle and Lucina Thompson Endowed Scholarship
Ramey Clingan

Martin B. Seretean Scholarship
Amy Barnett

Neal Savage Scholarship
Heidi Wuerflein

OSU Outstanding Seniors, Marketing 2005
Amber Elliott, Libby Shinn, Maggie Hill

Ralph "Pete" Watson Marketing Student Scholarship
Laura Wange

Robert and Barbara Chitwood Scholar Leader Scholars  hip
Ramey Clingan

Robert and Loretta Sandmeyer Scholar Leader Scholar  ship
Meagan Thomas

William M. Kincaid Scholarship
Amy Hartwig

Williams Scholar Leader Scholarship
Toby Robison, Jessica Shero

Marketing Department Graduate Student Teaching Awar d
Shane Hunt

National Conference in Sales Management Doctoral Fe  llows
Sterling Bone, Shane Hunt

2005 SAS/OSU Data Mining Certificate Recipients:
Ryan Cole, Bruce Aaron Baillio, Kerris Michael Powell,
Sergiy Sydorenko, Jimmy Go, Ashok V Kannan, Jenfu Yeh
Perzad Avari, Swathi Kasa, Anuradha Sappanimuthu,
Faiza Syed, Divya Reddy Pyreddy, Sandeep Purwar,
Anil Rajan Madappully, Nainish Arun Patil, Sarika Atgur,
Saurabh Narendra Neklikar, Sriram Sesha lyer,
Chengyuan Lin
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Former College of Business Administration students of OSU Professor Bob Hamm, professor
emeritus in marketing, have honored him with the largest endowed scholarship ever established in
the name of a faculty member at the university. The fully funded $250,000, B. Curtis Hamm Endowed
Scholarship will serve deserving business students at both the graduate and undergraduate levels.
One of Hamm's former students, Charlie Eitel, CEO of Simmons Company, chaired the fund-raising
efforts and initiated the scholarship development process with a gift of $50,000. Hamm also credits
the OSU Foundation's Joe Haney and the CBA's Donna Thomas for their help in making the
endowment possible.

Bob Hamm is a lot more than a former professor to many: he is also a friend. Many former CBA
students are helping their friend establish an endowment that will ensure many more generations of
students will "know" Bob or at least experience his generosity. "They're all important to me and it's a
real comfort to know that some of them at each stage of their college education will benefit thanks to
the generosity of those students who have gone before them."

Dr. Bob Hamm, professor emeritus in marketing, says the whole process has been a very
humbling experience. "Many of the same individuals that | told to 'get a haircut if you want to be in
the MBA program’ several years ago are now teaching me some humility by giving endowment gifts
of $10,000 to $50,000. I'm very glad they've remembered me and apparently forgiven me, despite the
fact that | was pretty 'direct’ with some of them," says Hamm.

Hamm graduated from the CBA at OSU in 1955, and taught at OSU for 38 years. Hamm returned
to OSU as an assistant professor and soon became the director of the MBA Program during its growth. He was the first director of the
doctoral program in marketing, and he chaired its first three doctoral students. Hamm assumed the role of director of Business
Extension where he worked with his staff to increase revenue from $64,000 a year to over $700,000. He was also the first OSU
professor to publish in the Journal of Marketing Research and the Journal of Advertising Research.

"As much of an ego trip as it is to see your name on an article, teaching always came first for me," says Hamm. Hamm's
commitment to teaching has been obvious from the numerous awards and honors he has received throughout his career. He considers
the honors from students the greatest--especially when they chose him to serve as an advisor for several organizations including Blue
Key, Phi Gamma Delta and the Business Student Council. He also served as a Fulbright Scholar to China and as a USAID professor to
the University of Jordan.

Hamm continues to add to his track record of "firsts" at OSU by conceiving and coordinating the first and second annual CEO Day
at OSU. The event brings CBA graduates, who now head companies, back to campus. Hamm continues to keep in touch with several
of his former students, and his philosophy is best expressed in the publication of his recent book The Art of Partnering. "l believe we
should look at others, including students, as partners with whom we are working to achieve positive results and build long-term
relationships."

For more information about the B. Curtis Hamm Endowed Scholarship Fund, contact Joe Haney, senior director of development, at

(405) 744-8617 or e-mail jhaney @osuf.org.
T

Stanley A. Martin 60, mktg, completed course work at Texas
A&M and now conducts Phase | environmental site
assessments in addition to real estate marketing in the greater
Houston area.

Sherry Willingham '71, mktg, and her husband, Ronald , '72,
bus, are building homes under the name of Sheryl Homes Inc.
in Altus, Okla.

Rex M. Thomas '73, mktg, '74, acct, and his wife, Shirley, '75,
med tech, have a daughter, Lindsay, who graduated from OSU
in May with a degree in interior design.

John M. Robinson 75, mktg, has a daughter, Carly, who is
now 8 years old. He is redeveloping a shopping center in north
Tulsa, Okla., for a charitable organization, Neighbor to
Neighbor.

Kim Arnold '80, mktg, was the 2003-2004 middle school
Teacher of the Year in Rogers.

Brad Dibert '80, mktg, and his wife, Lynette Love , '80, hort
and land arch, celebrated their 25" wedding anniversary in
May. They have four daughters. Their oldest, Meredith,
graduated in May from OSU.

W. Blaine Hale '82, mktg, and his wife, Millye, have been
married for 14 years and have three children. They live in
Dallas.

Brian C. Clark '88, mktg, and his wife, Patricia, welcomed a
new baby girl, Mary Catherine, on Feb. 5, 2004.

Robert Behnken '92, mktg, is a branch manager for
Enterprise Rent-A-Car.

Charles Rothofsky '93, mktg, and his wife, Amanda, recently
moved into their new home in South Jersey, near Philadelphia.

Kim Hamilton 95, mktg, and her husband, Jon, '95, phys,
welcomed a baby girl, Kelsey Leilani, on Aug. 30, 2004.

Jeanie Brown '96, mktg, finished her MBA at Boise State in
July. Jeanie is now a marketing manager for U.S. Physical
Therapy and won the fall sales contest for the quarter.

Jeramie Tidwell 98, mktg, and his wife, Brenda , '97, leis,
have a son, Carson, 2, and a new baby born in June 2005.

Dustin Ellis '99, mktg, married Theresa Livingston '95, bio
sci, on Oct. 23, 2004.

Shannon Sherman '00, mktg, and her husband, Robert
Payton, '97, an sci, '00, DVM, have two children, Matthew
Payton, who was born June 3, 2003, and Madelyn Alyse, who
was born Nov. 25, 2004.

Sarah Halley '01, mktg, and her husband, Josh, '01, mktg, are
the parents of Nathan Paul, born on Nov. 23, 2004.

Travis Munson '01, mktg, works for the Woodward Police
Department.
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You can stay connected for life! The Marketing Department is committed to helping you “stay
connected” with this magazine.

SHARE YOUR GOOD NEWS! Update Your Information and Support the OSU Marketi  ng Department

The Department of Marketing invites
all marketing alumni to share recent
news. Tell us about your promotions,
honors and activities, as well as
marriages, births and retirements.

Send your news or mailing address
updates to us at mktg@okstate.edu.

Otherwise, mail us at:

Office of Development and Alumni
114 Business Building

Oklahoma State University
Stillwater, Oklahoma 74078-4011.
You may also fax us at: (405) 744-
8956.




